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Account Manager Needed for MH Life Magazine
We are looking for someone to help us secure 

advertising for the several magazines we publish 
around California.  And remember, you’ll be helping 
mobilehome owners.

Who

• Retired mobilehome owner
• College Student
• Experienced account manager

RequiRements

• Passionate about our cause

• Good grasp of computers and the internet.  Not 
afraid of technology

• A people person / Good communicator

• Responsible, honest, trustworthy, professional

• Previous experience in magazine advertising useful

• Go-Getter / Good record keeper

• Must be productive.  

Responsibilities

• Contact businesses, especially in southern California

• Provide businesses details about advertising in MH 
Life Magazine

• Close a sale for display ads in the magazine

otheR

Part time:  between 10 and 15 hours a week.  No cold 
callling.

Compensation: $12-$15 per hour depending on qualifi-
cations and experience.  Possible commission also.

Who:  Anyone - mobilehome owners, their kids, college 
students, i.e. anyone that has the passion to do a good job

Apply:  Call or email Frank Wodley at 818-886-6479 /   
fawodley@yahoo.com..
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Time To Take Stock by Frank Wodley, Editor MH Life

Welcome to the February 2018 edition of MH Life 
Magazine.  Much has been happening and there is 
much to report this month.

Gsmol in CRisis

We take no joy in reporting that GSMOL is in 
fiscal and organizational crisis.  Every position on the 
GSMOL Board of Directors is either up for election or 
needs to be filled.  This is actually a blessing in disguise. 
See what we mean.  Page 4.  

Candidates foR Gsmol offiCe

We’ve taken the liberty to post portions of candidates 
statements on “if you are elected, what do you hope to 
accomplish.”  They have some good ideas.  Page 5.

my suGGestions

As you may know, we’ve been offering assistance 
and suggestions to GSMOL leaders for many years, 
beginning with a Recommendations Report which was 
written by eight GSMOL managers, 2 in each Zone, 
in 2004.  

Now our editor, Frank Wodley, gives his suggestions 
to go forward.  The Plan not only eliminates unnec-
essary expenses, it increases the services advocates can 
provide to the mobilehome Community, at less cost!  
See pages 6-7.  Note:  The Plan effects every reader of 
MH Life Magazine.  It provides for services critical to 

the protection of YOUR investment and way of living. 
You can help make it happen.  Simply call Frank at 
818-886-6479 or email him at fawodley@yahoo.com 
and tell him that you support his plan.  It’s your life.  
It’s your investment.  If you care anything about them, 
you will let us know.

ReGional GRoup plan

Now is the time to take a hard look at the Regional 
Group Plan we’ve been developing over the last three 
years.  Check out pages 8-11 for details.

adveRtisinG

This month we devote a couple pages to thank our 
advertisers, especially Hughes West-Brook Insurance, 
Goodie and Sons Construction and Cal Star.  You’re 
only receiving the magazine thanks to their kind 
support.  Please think about them when you need 
insurance (I use Hughes), or construction help.  

I’m sure they would like a call from you to just 
say hello and to thank them for their support of the 
magazine.  

And remember, you can make some real money 
helping us get advertising for the magazine.  One 
homeowner already received over $2000 for his help in 
North San Diego County!  

Thank you for reading MH Life Magazine.  Be 
happy and healthy.  BTW, Happy Valentines Day
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Crisis At GSMOL
We take no joy in reporting that GSMOL is in a 

serious fiscal and organizational crisis. (By the way, 
the great majority of GSMOL members have no clue 
what’s happening. That goes double for the mobile-
home owner community at large.)

 The following is public information recently  added 
to  their website at www.gsmol.org. 

The GSMOL Board of Directors positions up for 
election in 2018 are: President; Vice Presidents for Zones 
A-1, B-1, and D; Vice President at Large; and Vice Presi-
dent for Resident-Owned Communities. 

There are five other Board positions that need to be 
filled in 2018 but will NOT be on the ballot. These posi-
tions are Secretary, Treasurer, and Vice Presidents for 
Zones A, B, and C.

boaRd membeRs ResiGninG

Every position on the GSMOL Board of Directors 
is either up for election or needs to be filled.  This is 
extremely unusual.  In fact, this has never happened in 
the history of GSMOL to our knowledge.

Why is this happening?  Here are some clues:
a.  There has been no transparency, i.e. no one knows  

the state of finances, including the general fund and 
other funds like PAC, ELF, etc.  Several candidates for 
office mention this.  Also previous GSMOL leaders 
have not kept GSMOL fiscally sound, i.e. there are 
many years of large deficits (up to $190,000).

b.  The July/August/September issue of the Califor-
nian is just now being mailed to GSMOL members, 
several months late.

c)  The Oct/Nov/Dec issue, also called the election 
issue, has not even been printed.  

d)  President Jean Crowder and several other board 
members have resigned.  Others plan to resign in April 
2018. 

e)  The April 2018 Convention (held every other 
year) has been cancelled.   

What does this all mean?
Our worst fear has come true.  The ‘bad apple’ leaders 

on GSMOL’s Board of Directors have essentially run 
GSMOL into the ground. (This has taken many years 
and many Boards.)  As a consequence, GSMOL doesn’t 

have resources to print the Californian, pay staff or 
hold their biannual Convention.  

Sadly, no one knows the true state of finances.  As per 
candidate Bob Markley: “The resigning President has 
denied access to the financial books IN DEFIANCE 
OF STATE LAW AND GSMOL BYLAWS, and 
contrary to advice from GSMOL’s Corporate Attorney.”  

ouR aCtions vendiCated

Mobilehome Magazine has been writing about 
the ‘bad apple’ leadership of GSMOL for 12 years. 
(Actually, this issue has plagued GSMOL for almost 30 
years.) Of course, those who were saying not to trust 
or believe MH LIfe Magazine (This from GSMOL 
Zone A V.P. in June 2014: “What you might hear 
around the park is probably gossip.  The mobile 
home magazine (National Enquirer) is not always 
FACT but FICTION.  I am asking you again to not 
read or distribute this rag of a magazine.  TELL 
EVERYONE.  Put it in the recycle bin.”)  are the 
same folks who have now fled GSMOL, leaving it  in 
disarray and perhaps debt. (We reference an email to all 
Zone A GSMOL members in June 2014:  These recent 
resignations confirm what we’ve been saying these 
many years, simply that the ‘bad apple’ leadership  is 
destroying GSMOL and the mobilehome community 
and GSMOL members need to pay attention.  Unfor-
tunately, no one has.

a blessinG in disGuise

They say it’s always darkest before the dawn. And that 
applies to this GSMOL crisis. Actually we see the crisis 
as a blessing in disguise. 

• Now that the ‘bad apples’ are gone or going, 
Mobilehome Magazine is beginning to work 
with some really talented, honest and trustworthy 
GSMOL leadership.  Certainly at the top of our 
list are Michelle Smith (President), Bob Markley 
(V.P at Large), and Henry Cleveland  (V.P at 
Large).  We hope you support their candidacy.

• Hopefully in the next week or so, the good 
guys will gain access to the financial books to 
determine the damage done.  Unfortunately, 
we expect some funds like PAC and ELF to be 
depleated.  But let’s wait and see.  
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Statement of GSMOL Candidates
Editor’s Note:  We’ve highlighted what we feel are 

important passages.   

Mary Jo Batetich, running for GSMOL 
President

• Monitor and act on reported mobile home park 
management problems where there is suspicion 
of elder abuse, threats of unfair eviction, 
discrimination practices, interference with 
home sales, failure to maintain common areas 
by park management or park owners, and 
other issues that affect the quality of life for these 
primarily low and very-low income homeowners.

Michelle Smith, running for GSMOL 
President

• Restore GSMOL to profitability after 5 straight 
years of losses

Patti Rose, running for Zone A-1 V.P.
• The people doing the work on the ground do 

not get enough GSMOL support. I think we 
need more money and we need more leader-
ship organizing. I will work to make GSMOL a 
bottom-up organization and to strengthen our 
ground-work with more training. That includes 
money for hall rentals, media outreach, food and 
printing costs. I think some of this can be done 
with grant applications, by looking for existing 
inefficiencies and demanding accountability. I 
also think that transparency is important and I 
will work to make GSMOL all-inclusive. I will 
keep an open mind and listen honestly to all 
opinions.

Tim Sheahan, running for Zone D V.P.
• GSMOL is facing a fiscal crisis and I hope all 

members and leaders will make membership 
recruitment their top priority so the League doesn’t 
have to increase membership dues or decrease 
member services. If you can afford to sponsor the 
membership of a neighbor, or make a financial 
contribution, please do so. Membership growth 
will enable GSMOL to better serve members and 
be more effective in the Legislature. Ultimately, my 
hope is to have MH owners treated fairly and for 
manufactured housing to continue to be a viable 
form of unsubsidized affordable housing.

David Loop, running for V.P. Resident 
Owned Parks

• GSMOL is important because it is the only 
statewide organization advocating for MH 
owners and has a professional legislative 
advocate in Sacramento.

Sharon Rose, running for V.P. at Large
• I will assist the President and oversee Home 

Office management. I will promote fiscal trans-
parency and work with the PAC, LAT and our 
legislative analyst to prioritize and pass protec-
tive legislation. I hope to assess and prioritize 
members’ goals and concerns.

Robert Markley, running for V.P. at Large
• Use my education (B.S. with honors in Chemical 

Engineering and MBA from The Wharton 
School) and broad work experience to try to 
return GSMOL to profitability and transparency. 
GSMOL has had a Net Operating LOSS EVERY 
YEAR since 2008. This has been concealed from 
members, even though disclosure is required 
by a Policy Resolution passed in the 2016 State 
Convention. The resigning President has denied 
access to the financial books IN DEFIANCE 
OF STATE LAW AND GSMOL BYLAWS, and 
contrary to advice from GSMOL’s Corporate 
Attorney. We MUST clean house and install 
a trustworthy, responsible President, Michelle 
Smith.

Henry Cleveland, running for V.P. at Large
• Most importantly, I want GSMOL to continue 

as a strong statewide force to improve mobile 
home living. Enhancing the political effectiveness 
of GSMOL is my second priority. Third, I want 
to try to improve the organizational strength and 
power of GSMOL. This begins at the grassroots 
level. Fourth I want to better cooperation with 
similar organizations.

• Specific tactics may include: making sure our 
members and volunteers are appreciated; local 
political organizing; enhancing board operations; 
better publicity; trying to improve clarity and 
transparency of operations; listening- it takes all 
of us to succeed.
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My Suggestions Going Forward by Frank Wodley

I like to watch shows like The Profit.  This is from 
Wikipedia:  The Profit is an American reality televi-
sion show broadcast on CNBC. On each episode 
Marcus Lemonis offers struggling small businesses 
capital investment and his expertise in exchange for 
an ownership stake in the company.  His mantra is 
“people, process, product.”

Essentially, Marcus builds on the part of a business 
that is already successful or has potential and fixes or 
scraps the part of the business that isn’t working.  We 
can use a similar approach in the case of GSMOL.

the foundation - ReGional GRoups

Actually, many regions in California already have 
an organization.  I can name off several:  Santa Rosa, 
Sonoma, American Canyon, Sacramento, Santa Cruz, 
Santa Barbara, Oceanside, San Marcos, Escondido, 
Santee, Chula Vista, and the list goes on.

These groups are viable and have been around for 
years.  They have members and provide important 
services to their local community of mobilehome 
owners.  They have bylaws, bank accounts, and leaders. 

Back when GSMOL was first formed, I doubt if all 
these groups were functional.  But today they are.  

Many of these groups promote membership in 
GSMOL, our state group.  And the majority of money 
goes directly to GSMOL. So then it’s important to 
identify what services GSMOL provides that regional 
groups can’t.  

seRviCes Gsmol pRovided

Of course, GSMOL’s number one service is repre-
senting mobilehome owners in Sacramento via a 
lobbyist.  Although their Articles of Incorporation 
state their goal is “to promote the general welfare of   
manufactured/mobilehome owners in the state of Cali-
fornia,”  they have selected legislation as the means to 
accomplish that goal.  No one questions the importance 
of a lobbyist.  And GSMOL has name recognition.  

What other services do GSMOL provide?  Their 
office staff keeps track of membership.  They answer 
the phones and provide some assistance to callers.   
GSMOL also has a corporate attorney.  And they 
network the various Zones in California.  Plus they 

have a who’s who of volunteers through out the state.

the state of advoCaCy in CalifoRnia

Over the last 30 years, mobilehome owners like you 
and I have sent over $18,000,000 to GSMOL.  That’s a 
bunch of money from homeowners, many who are on 
low or fixed income.

Now comes the hard part, but try to have an open 
mind.  Did we get our moneys worth?  Well, I have an 
opinion.  I’d say HELL NO!  Sure, I’m going to offend 
some die hard GSMOL folks, but let’s step back and take 
a hard look:

What are GSMOL’s positives:

• California has more laws on the books than any 
other state, i.e. The Mobilehome Residency Law 
(MRL).

• We have a presence in Sacramento and name 
recognition.  

• GSMOL staff tracked membership.

• GSMOL helped folks network and  share 
information.

• GSMOL mobilized efforts to combat legislation 
detrimental to the mobilehome community. 

• GSMOL volunteers around the state helped their 
friends and neighbors the best they could, with 
little or no help from GSMOL.

What about the negatives:

• There is still no viable form of enforcement.  Having 
to hire an attorney and litigate problems does work.  
We all should know that by now.

• Although GSMOL has a Corporate Attorney, for 
the most part he doesn’t provide legal services to 
mobilehome owners.  Read the article of Frankie 
Bruce, ex-GSMOL Regional Manager, on page 11.

• Office related expenses (rent, staff, phone, etc.) 
drain funds that could be used to help members.  
In fact, the June/July/August 2016 Californian 
provides some details of office related expenses. 
They total $48,294 for half a year.  That’s 41% of 
total expenses.

• Over the last 30 years there has been a lack of 
transparency, something that is critical in any orga-
nization that takes money from members.  That 
means no financial statements, no board meeting 
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minutes, no accountability....In fact, today, few 
board members even have access to the books (refer 
to Bob Markley’s statement above)

• The GSMOL leadership have been divisive.  
GSMOL or the highway.  

• GSMOL has become a dictatorship - a handful 
of folks have complete control of resources, 
membership records, and the media (California 
and website).  Seventeen years ago the ‘bad apples’ 
eliminated one member, one vote and term limits 
so they could extend their time in office.

• GSMOL leaders have not kept GSMOL strong 
and viable. Every Board of Directors over the last 
30 years bares some responsibility. And today 
GSMOL can’t pay its bills.

Of course, this list is not complete, but it gives a 
perspective of the history of GSMOL.  So let’s focus on 
what can be done.

CuttinG expenses

Remember, it’s always darkest before the dawn.  Yes, 
today is a dark day.  But there is hope.  Let’s take a look.

Actually it’s easy to eliminate some unnecessary 
expenses!

• Eliminate all printing costs. According to the 
2016 Californian, printing expenses were 
$47,500 per year. That’s when the Californian 
was bi-monthly, i.e. printed 6 times a year. 

• Eliminate all office staff and related expenses. I’ve 
run COMO-CAL for 12 years and haven’t had 
an office, staff or the related expenses. Sure, it 
meant more work, but hey, we do what we must 
do for the good of those we serve.

• Eliminate most travel expenses.

hoW Can these expenses be Cut

Sure, it’s easy to eliminate expenses on paper.  What 
about service to the mobilehome community?  Will it 
suffer?  Actually NO!  In fact, our plan enhances service 
to the Community considerably:

 First of all, Mobilehome Magazine has offered, over 
the years, to print the Californian, free of charge, for 
GSMOL. One such offer can be found in MH Life 
Magazine, February 2014, page 6.

One thing we do well is printing. So why not print the 
Californian for GSMOL? We can save GSMOL lots of 

money  In other words, we can save mobilehome owners lots 
of money. So what would we want in return?  Nothing! 

In other words, we have offered to print the Californian 
at no charge to GSMOL. That would save them (and 
mobilehome owners) almost $50,000 per year (6 copies 
a year) or $100,000 per year (monthly).  GSMOL prints 
the Californian quarterly, if it has the money.  

On the other hand, we can print the Californian 
monthly.  This is important, not just because of the addi-
tional information, but also in case GSMOL has to alert 
them if and when there is a critical vote in Sacramento. 

Secondly, the work of GSMOL’s office can easily be 
done by regional volunteers, i.e. regions keep track of their 
own members, handle calls, and service their members.  

If regional groups are servicing mobilehome owners, 
then travel expenses are significantly cut because there is 
no reason to meet someplace distant.  Networking can be 
done online via Skype or some other means.

the bottom line

Our plan eliminates the hundreds of thousands of 
dollars going to GSMOL today for needless expenses.  
Mobilehome Magazine can print the Californian and 
regional groups can service members, keep records and 
answer phone calls.  

What about Gsmol membeRs?
There is no need for GSMOL to have members.  

Why not?  Members come from regions.  Most regions 
already have organizations. So instead of joining 
GSMOL for $25/year, homeowners should join your 
local group.  We calculate if regional groups send 
just 20% of their revenue to GSMOL, the cover of a 
lobbyist is fully covered.  It’s that simple.  This leaves 
$20/membership for such services as low cost or no 
cost legal services, plus much more.

Call us

We have been fine tuning our Regional Group Plan 
for three years. Refer to the table on page 8 for a list of 
articles about the Plan. We know it will work.  Now 
it is up to us to convince those who are restructuring 
GSMOL.  

Call me at 818-886-6479 or email me at fawodley@
yahoo.com.  Tell me you support this plan.  Tell me you 
want more services and a more effective and efficient 
organization.  After all, we serve you, don’t we?  
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The Regional Group Plan
We have been writing about the Regional Group Plan since November 2014.  Here are most of the articles.  Go to 

www.mobilehomemagazine.org to view.  All magazines since September 2011 can be viewed, and/or downloaded.

Article Title Month Year Page(s)
POWER TO THE PEOPLE! The Regional Group Plan November 2014 12-13
The Unity Plan January 2015 5 
The Unity Path Works January 2015 6
The Pledge January 2015 7
Distribution of Funds January 2015 8
The Players January 2015 9
A Journey Begins With One Step January 2015 10
Taking Stock - Modifying The Unity Plan March 2015 5-6
The Regional Plan Works August 2015 10
Responsibilities of Regional Group August 2015 11
Changes to Existing Groups August 2015 12
I Support the Regional Group Plan by Frankie Bruce, GSMOL August 2015 13
How Does The Regional Groups Plan Benefit You? August 2015 13
Regional Groups - Benefits September 2015 10
Regional Groups - FAQ September 2015 13
Working Together October 2015 3
Strength in Numbers - Teamwork October 2015 6-7
Regional Group Plan Benefits October 2015 8
Regional Group Plan - Formation Meeting May 2016 7
Regional Groups June 2016 7
Read More about Regional Groups June 2016 8
No Cost Advocacy June 2016 9
Benefits of The Plan February 2017 8-9
FAQ about The Plan February 2017 10,11,12
ThePlan2017 Brings Huge Benefits! - Table March 2017 9
Change Can Be A Challenge March 2017 11
After You Join ThePlan2017 March 2017 14

Business Cards 50% Off
MH Life Magazine is offering, for a limited time, 

a 50% off promotion on all business card postings, 
between the months of February and April 2018. 

 Now for only $50 you can get your business in 
front of 3,000 - 4,500 homes, depending on the 
edition you choose. That’s as little as $1.00 for 100 
homes! No where can you find such low cost adver-
tising for your business.

Remember we have three different magazines.  
California reaches 3,000 homes, Yucaipa 3,500 
and  North San Diego County 4,500.  

Why so cheap?  Because we want to provide our 
readers services and products from businesses we 
trust and know.  It’s a win for business and a win 
for our readers.    Don’t wait, we’re taking business 
cards now.  Call or email Frank.
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Benefits of The Regional Group Plan

 finanCial benefits

1. It will provide funds so GSMOL can hire a lobbyist 
for the Community.  We’re happy with Esperanza 
Ross staying on as lobbyist. 

2. It will provide funds necessary to hire an attorney 
to service the Community.  Details must be worked 
out regarding help to members.   

3. It puts the majority of members dues where it will 
do the most good, in the region where the member 
lives. 

4. The Plan increases financial efficiency, i.e. this 
means your dollar will go further.  

benefits to CalifoRnia advoCaCy

1. The Plan gets everyone (advocates and mobilehome 
owners) working together. (that’s huge in itself )

2. The Plan makes the best and highest use of 
resources.

3. The Plan focuses on today and the future, rather 
than on the past.

4. It provides UNITY:  All for one and one for all.

5. It is inclusive.   uses ALL organizations and individ-
uals, including GSMOL, the GSMOL volunteer 
network, MH Life Magazine, Local Groups, Park 
Groups, and others are welcome.  

6. The Plan embraces ALL mobilehome owners who 
want to be involved, as leaders, followers, or volun-
teers.  It excludes no one.

7. It increases networking, sharing and teamwork.

8. It provides for an advisory group to advise Regional 
Groups and to offer them help. 

9. It eliminates competition, among advocates, for 
members.  And reduces negativity, divisiveness, 
bullying and politics.

10. It provides a strong foundation and guidelines 
going forward.

11. It allows local areas to determine their own fate, 
work on their own issues, and support their own 
members. 

12. It allows everyone to share their problems, and 
successes.

13. The Plan means less apathy and more participation 
by mobilehome owners. 

14. It gives us all hope for a brighter future!

benefits foR membeRs - votinG RiGhts

1. The Plan gives a voice to all mobilehome owners 
that join a regional group.  One member, one vote! 

2. It recommends elections not just every 4 years, but 
every year. 

3. It provides for elections of advocate leaders based 
on merit and expertise. 

4. It provides much needed checks and balances.  

5. It provides assistance to those leaders who are not 
doing their job well. 

6. It provides a balance of power. It returns power and 
control to the people.  Power to the People!  

otheR benefits & Goals

1. The Plan increases the efficiency of the distribution 
on information.

2. It allows us to promote other options of enforce-
ment of the Civil Code Laws. 

3. It provides expertise and consultants for all mobile-
home owners.

4. The January 2017 Issue of MH Life Magazine 
suggested a new Bill of Rights to protect a few 
important rights of mobilehome owners.  Our 
goal is to have managers and park owners honor 
it.  This is a big first step in protecting you.

5. A viable form of enforcement of the MRL 
remains our number one goal.
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Mobilehome Magazine is Providing A 

Free Magazine to Regional Groups
We are happy to announce this February we are 

working with three homeowner groups:  Oceanside 
Mobile Homeowners Association (OMHA), San 
Marcos Mobilehome Residents Association (SMMRA) 
and Yucaipa Mobilehome Residents Associaton 
(YMRA) to publish magazines for Yucaipa and North 
San Diego County (Carlsbad, Escondido, Fallbrook, 
Oceanside, San Marcos.

We would like to thank the leaders of each group for 
their assistance in putting together these two magazines:

• Bob Markley (OMHA)
• Lloyd Rochambeau (SMMRA)
• Tony Sliack (Yucaipa)

distRibution the Key

Mobilehome Magazine has always been a ‘regional’ 
magazine.  Distribution of the magazine has been the 
biggest challenge for us.  At one time we were distrib-
uting 20,000 magazines per month using about 100 park 
contacts across California.  And we thank them for their 
service.  But folks get burned out, especially if they are 
working alone.

Another challenge was the parks themselves.  Some 
were absolutely against delivery in their park.  That 
issue has somewhat been resolved, now that we have an 
attorney that can put a park on notice that a delivery of 
the magazine by a resident is guaranteed by law.

ReGional GRoups

This trend having regional groups deliver the magazine 
was started in Yucaipa under the leadership of Tony Sliack, 
President of YMRA (Yucaipa Mobilehome Residents 
Association).  This is a win-win situation.  YMRA gets 
their ‘newsletter’ printed free of charge and Mobilehome 
Magazine has a ‘build-in’ distribution service.  This 
February issue will be their fourth and it is gaining wide-
spread acceptance there. 

The North County magazine unites over 25,000 home-
owners in that general area. We hope to have homeowners 
from Carlsbad, Escondido, Fallbrook, and Vista join in 
and contribute content.

We have just heard from John Bertaut of the Sacra-
mento Area Coalition (SAC).  They will be working 

together with us to bring a magazine to their area 
beginning March 2018.  

In fact, our vision is to have such a magazine in every 
region in the state where there is a concentration of 
mobilehomes.  

bRiGht futuRe

The future has never looked brighter.  We hope to 
keep this momentum going, i.e. our efforts to network 
all residents in the state of California.  To that end, we 
plan to post all regional magazines online for all to view 
and download.  Go to www.mobilehomemagazine.
org and click on MAGAZINES.  Not only will you see 
your North County Digest magazine, but all 7 years of 
magazines we’ve published.  

Join mhonet
Our first suggestion to protecting your rights is to join 

and be active in your respective regional group. That’s 
your first line of defense.  We think Bob, Lloyd and Tony 
are doing a terrific job. 

Mobilehome Owners Network compliments the work 
of  OMHA, SMMRA and YMRA. We provide infor-
mative articles from attorneys, and news from around 
the state.  Plus we have a Help Line, and now we are 
offering members Legal Help as we believe a letter from 
an attorney can work miracles.  Refer to page 14 for the 
application to join.  It is $25 well spend and we guarantee 
you won’t be sorry.

don’t be left out

Mobilehome Magazine is offering all homeowner 
regional groups across California a free magazine for 
their area.  If your group has a newsletter and reaches 
over 3,000 homes per month, we are a perfect match. 
We will take your copy and graphics and provide you 
3,000 copies of a full color magazine, like MH Life 
Magazine.  You pick your own name and taylor the 
magazine to your needs.  We do the rest.  This saves you 
both time and money and we’re glad to help.

Simply call Frank at 818-886-6479 or email him at 
fawodley@yahoo.com.  He will be happy to discuss the 
idea and answer your questions.  Do it today.  Don’t be 
left out.  
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I Support the Regional Group Plan
My name is Frankie Bruce and I’m the current 

GSMOL Regional Manager in Zone D (San Diego 
and Imperial Counties).

Over the years I’ve helped a lot of MH owners, espe-
cially seniors, Park owners and managers are making 
unwarranted evictions.

They are harassing and scaring older folks into 
walking away from their homes. This is criminal and 
must be stopped.

Although I’ve been a loyal GSMOL Manager, reacti-
vated many GSMOL Chapters in my area and gotten 
hundreds of new GSMOL members, I haven’t received 
the support I have needed.

I have received no money nor legal help from their 
corporate attorney. In a way, I feel alone and abandoned 
by GSMOL.

After reading an email about the 1987 Hearing on 
Enforcement from MH Life Magazine, I’m convienced 
that the process is broken and there must be change. 
Residents need protection.

Advocates must walk the walk as well as talk the talk. 
Let’s move forward and stop the fighting and wanting 
to be the boss. Let’s join together and help however we 
can.

I support the Regional Group Plan, in every respect, 
and have volunteered to lead the Regional Group in 
my area. It is a no brainer! The Plan will allow me to 
continue my leadership, use MH Life Magazine as the 
magazine for my region (incorporating park, local, 
regional news), and provides the funding necessary for 

me and other advocates in my region to effectively do 
their jobs and serve MH owners. The Plan also provides 
a Legal Fund, so I will soon have the services of a local 
attorney if and when I need a consultation or letters 
written on behalf of my members.

Finally after many years of service, I feel I can really 
begin to do my work because I will have the tools and 
won’t be alone anymore.

I personally urge all GSMOL Managers and members 
to get behind this Plan. It will work and allow all of us 
to serve MH owners effectively and efficiently. GSMOL 
will continue to do what it has done for many, many 
years, i.e. lobby in Sacramento.

They won’t have to fight for members or funding as 
the Plan provides automatic funding for a lobbyist.

Since GSMOL has devoted itself to serving the MH 
Community, I’m optimistically hopeful that GSMOL 
leadership will now embrace this new Regional Group 
Plan. Remember, Strength in Numbers! Together we 
stand, divided we fall. Let’s go forward together.

Thanks for taking the time to read this. And please, 
anyone living in San Diego or Imperial Counties, feel 
free to contact me for help, 
advice and/or questions.

Frankie Bruce, GSMOL 
Zone D Regional Manager. 
858-335-8885 / frances-
bruce@att.net / 10771 
Black Mountain Rd., Space 
# 100, San Diego 92126.

The power of one, if fearless 
and focused, is formidable, but 

the power of many working 
together is better. 
Gloria Macapagal Arroyo

Make It Drain
I replaced my water 

heater and kitchen 
faucet. 

These folks are 
top-notch. They 
are on time and 
do clean work. I’d 
use them again and 
recommend them.
Frank Wodley
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A Word To Our Readers - About Advertising
Magazines like MH Life depend on advertising.  

Without it, there would be no magazine
We ask you to support those folks who advertise in 

MHLife Magazine.  Their support makes this magazine 
possible. If you would mention MHLife Magazine 
when you visit them, they will know their advertising 
dollar is working.  It can be a win-win situation for all 
of us.  

help us help you

In these challenging economic times, it’s becoming 
increasingly more difficult to obtain advertisements 
from business owners which would greatly assist in 
deferring the cost of the printing and distribution of 
MHLife Magazine. This is where YOU fit in!

We know you’ll agree with us when we say there 
are certain people in our lives that just automatically 
enhance the quality of our day-to-day. The friendly 
plumber who unclogged your drain for a reasonable 

price, the manicurist who you so enjoy sitting and 
chatting with or the dry cleaner who gives such great 
service…..it could be anyone. 

Sometimes when you have fantastic experiences like 
these, you just can’t help but tell others about it.  So, 
could you do us a favor?  Could you let us know who 
these people are?  We offer very reasonable advertising 
rates and maybe one of these special people would be 
willing to help you by spreading the word about them. 

MHLife Magazine has prepared rate sheet.  See 
page13.  It details our rates, rates which we have not 
changed for years.  They are quite competitive.

maKe $$$
Do you have a favorate business?  A plumber, a 

restaurant, a real estate agent.  Copy our rate sheet and 
hand it to them.  If they advertise in the magazine, we 
will pay you a commission!  That way we all win.

Thanks so very much for your assistance.

To Our Advertisers
Mobilehome Magazine wants to thank all our adver-

tisers.  Your support makes it possible to publish 
MHMag and provide important information to owners 
of mobilehomes in the

 San Fernando Valley. See the following bullet points:

distRibution & ad Rates

  Published every month - 

  3,000 - 4,500 per magazine Full color MHmag

  Your ad  reaches 10,000 local readers 

  Your ad distributed locally in your city or town

  Bonus:  MHMagazine is posted online. 

  Advertising as low as 1.1 cents/copy

  No Contracts - month to month

  Area specific: your ad reaches local customers

Why adveRtise in a maGazine

  Long life & repeated ad exposure

  Reach a specific audience

  Excellent picture reproduction quality

  Superior paper quality (70# gloss)

Why Choose mobilehome  
maGazine foR youR ad dollaR?

  Our readers trust & respect us.  

  Many readers belong to our organization

  Most read & retain MHMag for reference

  Readers advertise & help provide content

  We offer competitive ad rates

bullet points
3,000 - 4,500 full color magazines per issue

16 pages filled with important information

Full size 8 1/4” x 10.75” on 70# glossy paper

Rates as low as $80/issue, 1.6 cents /copy

Published monthly

We design your ad FREE - call us for info.ation
Contact us at:  www.mobilehomemagazine.org / 
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PRICING PER REGION

2018     

Media Kit

100 PARKS
6 REGIONS

20,000
AFFLUENT

HOMEOWNERS

3,000 COPIES
PER REGION
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ORANGE COUNTY
SAN DIEGO
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Mobilehome Magazine, P.O.Box 3774, Chatsworth, CA.91313. 818-886-6479/fawodley@yahoo.com

AD SIZE
FULL PAGE
HALF PAGE
QUARTER PAGE
EIGHTH PAGE
BUSINESS CARD

TOTAL CIRCULATION

Ad Cost / Month / Magazine
$400
$250
$150
$100
$ 95

PREMIUM PAGES 

INSIDE FRONT COVER     +20%
INSIDE BACK COVER      +20%
BACK COVER             +30% 
COVER BANNER           $400         

FLYERS (Targeted Advertising by park)
FULL PAGE(B&W):  20 CENTS EACH
COLOR:       ADD 18 CENTS EACH

BUSINESS DIRECTORY (4 lines)
ONE ISSUE             $25 ($250 ANNUAL)

INTERNET DISPLAY       FREE
DISPLAY AD DESIGN      $25

Magazine
(MH Life Magazine)

Contact Us at:  fawodley@yahoo.com, 818-886-6479
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The Network (MHONET) Membership Application
 NAME:_______________________________________________ Date:______________________               

       MAILING ADDRESS:________________________E-MAIL:_____________________________

     SPACE #:__________CITY:________________________________ ZIP:____________________

     PHONE #:_____________________________PARK NAME:______________________________

           ____   Network Membership (expires 12/31/2018). ($25)                             $______

          ____    Membership includes: Check one:        ____FAQ Handbook or ____INDEX                        

          ____    Legal Fund (We need your support to hire an attorney)                   $______

          ____    I believe in the cause and your good work.  I want to donate.           $______

           ____    I will help out.   ____  I will deliver magazines.  ____  I will get members. 

Make Checks Payable to:  Mobilehome Magazine

                        MAIL TO:     Mobilehome Magazine, P.O. BOX 3774 , Chatsworth, CA. 91313                            2/2018

Questions:  818-886-6479/800-929/6061.  www.mhonet.org  fawodley@yahoo.com

Attorney Services Now Available
We hope, by now, that you realize you have no rights 

because there is no viable means to enforce the Civil Code 
(MRL).  Few have the resources to hire an attorney, and 
attorneys well versed in the Mobilehome Law are hand to 
find, especially locally.

That being said, we have long believed there is a use 
for an attorney for consultation, letter writing and phone 
calling.  Often a manager or park owner will sit up and 
take notice when they receive a letter or phone call from 
an attorney. 

To that end, we have begun a trial program with an 
attorney in Santa Barbara.  She will go to bat for us, and 
charges nothing up front.  

mhonet membeRship RequiRed

We have a long standing philosophy.  We will work 
hard to help you protect your investment and lifestyle; 
however, we will not do it alone, i.e. you MUST be part 
of the solution.  

Beginning immediately, on a limited basis, we will 
provide our members a legal referral.  To quality, one 
must be a member of MHONET for at least 60 days, i.e. 

we don’t want folks to join just to take advantage of our 
offer.  Our goal is unity, our goal is Strength in Numbers.  
You membership is a step towards that important goal.  

benefits of membeRship  
Membership is $25 and expires 12/31/2018, i.e. if 

you join today, your membership is for 13 months.  
That means a copy of MH Life Magazine mailed to you 
each month to keep you informed.  Plus our 36 page 
Handbook of Frequently Asked Questions (refer to pages 
for just two of them).  This is a must-have reference.  Also 
we have a Help Line (no one else does) and now limited 
legal assistance.  All for just $2/month!  

many Ways to Join

Call 818-886-6479 with your credit card information 
and we’ll do the rest.

Go to PayPal and pay $25 to fawodley@yahoo.com

Fill out the MHONET Membership Application below 
and send a check to Mobilehome Magazine, P.O. Box 
3774, Chatsworth CA 91313.
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Home Repair &  
Improvements

*Some restrictions may apply.

TOLL FREE: (844) 810-0059 
www.thetradesmeninc.com

Serving Southern California
Licensed, Bonded, Insured, CA LIC #950097

All Major credit 
cards accepted.

Ask about our senior discounts! Financing Available.
Free Estimates! & Free Service Calls!

Laminate Flooring Starting  
at $2.99/ sp ft installed

Kitchen Remodels 
Starting at $8,990*

Whole House Windows  
Starting at $2,150*

Entry Level Decks  
Starting at $795*

Complete Heating  
& Air Systems



     
 
 MOBILE HOME

INSURANCE

HWB
                                       LIC#0782241                                      © 2016 Hughes West-Brook, Inc.  All Rights Reserved

www.hwbins.com     sales@hwbins.com

(800) 660-0204

HUGHES WEST-BROOK
Insuring your home for  

Over 40 Years  
Family Owned Since 1973

LOw RAtES!
LOCAL SERVICE!

	  	 	  
	
q Fire q Replacement Cost MobileHome 
q Wind q Replacement Cost Contents
q Liability q Falling Objects   
q	Tornado q Lightning q Theft 
q	Smoke Damage q	Water Damage  q Workers'Comp.
q Explosion q	Medical Payments   q Vandalism 

Hughes West-Brook is your Mobile Home Insurance Specialist.  
With us, Mobilehome insurance isn't a sideline. It's all we do. Give us a call!

	  	 	  	

	 YOUR CHOICE:
  •	Replacement	Cost	Mobile	Home
	 	 •	Stated	Value	Coverage
	 	 •	Cash	Value	Coverage
	 	 •	Discounts	for	Home	and	AUTO

Coverage available to $400,000!

F o u n t a i n  V a l l e y ,  C a l i f o r n i a

DISCOUNT	for	Combining	
Mobile	Home	and	AUTO	

Insurance!

VISA
MASTERCARD

PAYMENT PLANS
Se Habla Espanol! 

W


